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= Survey methodology
* Mapping CSOs:

organization'’s profile

scope of activities

awareness about the DCFTA
* Mapping SMEs:

general profile

export potential

awareness about the DCFTA

= SWOT analysis of the surveyed SMEs
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DCFTA

Methodology of mapping CSOs ror
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Sample included CSOs that are:
= Legally registered in Georgia’s regions;
= Actively implementing activities in the regions;

® Priority — to CSOs working on DCFTA-related topics: regional

development, promoting entrepreneurship, European integration
and advocacy.
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DCFTA

Methodology of mapping SMEs ror
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Sample included SMEs that are:
= Legally registered and operating in Georgia’s regions;
= Fit the legal definition of SME;

= Producing goods that could potentially be exported (not service
providers).
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DCFTA

Survey methodology For

c] o] {c]).\

= Desk research;
= Snowball method sampling;

* Semi-structured questionnaires, filled online, over the phone and
via field research;

= CSOs: 16 questions: general profile, scope of activities, target
groups, communication tools;

= SMEs: 31 questions: general profile, assessment of export potential,
awareness level about the DCFTA.
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DCFTA

Mapping CSOs: 168 local organizations [
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Abkhazia

Samegrelo-Zemo Svaneti

@ Ambraolauri
Mtskheta-Mtianeti

Shida Kartli

8

Kakheti

Samtskhe-Javakheti Kvemo Kartli
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DCFTA

Scope of activities of local CSOs FOR
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= Only 9% mentioned SMEs
among the main target groups

= Agribusiness — 8%
= Self-governing bodies — 14%

= The most popular target group
is youth

M Youth
M Self-governance
m (IDP)/IDPs
Disables persons
B SME representatives
M Ethnic minorities
M Agribusiness

Women

The biggest number of CSOs
working with SMEs and
agribusinesses were found in
Samtskhe-Javakheti, Adjara
A.R., and Kakheti.

Socially vulnerable groups

Others
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DCFTA

Scope of activities of local CSOs FOR
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5% of respondents work directly on
DCFTA implementation

B Economic development

M Agriculture

17% work on economic
development

M Legal support

Education
160/0 on promoting agriculture m DCFTA implementation
M Food Safety

M Export promotion

Topics relevant to DCFTA
(economic development, agriculture,
DCFTA, food safety and export
promotion ) are most covered in
Samegrelo-Zemo Svaneti, Samtskhe-

Javakheti, Adjara A.R. and Shida
Kartli regions.

Human rights protection
Healthcare

Social issues

Other
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Awareness about DCFTA OO
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Not interested

= 152 surveyed CSOs expressed C5Os; 14; 8%
interest to take part in DCFTA
implementation in Georgia
(92% of respondents).

= Of those who are interested,
100% need additional
information or training on
DCFTA related issues.
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DCFTA

SME survey: 559 local enterprises ror
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Abkhazia

Samegrelo-Zemo Svaneti

@ Ambrolauri
Mtskheta-Mtianeti

Shida Kartli

Kakheti

Samtskhe-Javakheti Kvemno Kartli
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Production areas of interviewed

SMEs

Fruit juices (2009)

Combined food production (23)

Milk (0402)

Meat of swine fresh, chilled or frozen (0203)

Wheat (crop) (1001)

Ginger, saffron, tumeric (curcuma), thyme, bay leaves,...

Tea (0902)

Fresh fruit and berries (0810)

Bovine animals; live (0102)

Nuts (0801)

Construction materials and wood production (43 and 68)
Vegetables (07)

Potatoes; fresh or chilled (0701)

Wine of fresh grapes, including fortified wines (2204)
Fruit (08)

Cheese and curd (0406)

Honey; natural (0409)
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Production of interviewed SMEs by %

FOR

re gion GEORGIA

REGION/ FIELD OF ACTIVITIES PRODUCT 1 PRODUCT 2 PRODUCT 3
Adjara A.R. Honey Construction materials Fruits
Guria Tea Wine Nuts
Imereti Honey Wine Nuts
Kakheti Cheese Wine Livestock
Kvemo Kartli Honey Cheese Potatoes
Mtskheta-Mtianeti Fruit/Dry fruit Spices Wheat
Racha-Lechkhumi and Kvemo Svaneti Honey Wine Meat
Samegrelo-Zemo Svaneti Nuts Bay leaves Honey
Samtskhe-Javakheti Cheese Honey Potatoes
Shida Kartli Fruit Vegetables Fruit juices
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DCFTA

Assessing export potential For
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23% of surveyed SMEs export their products.
Biggest proportion of exporters are in Guria, Imereti and Adjara A.R.

From those that export:
= 15 % export to the EU,

= 27% - to both EU and other than EU market,
= 589% - to other than EU market.

54% of respondents plan to start exporting, either to the EU, or to
other than EU market.
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Countries to which SMEs export DCFTA

FOR

their pIOd‘— H:E: ;dera"ion GEORGIA

Turkey
Ukraine

Germany
Armenia
Azerbaijan

taly

ran

United States of America
France

Czech Republic
Poland

Israel

United Kingdom
Japan
Kazakhstan
Switzerland
Australia
Kuwait

Qatar

Denmark

Spain

United Arab Emirates
rag

Netherlands
Belarus

China

Lithuania
Slovakia

Latvia
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Obstacles to export to the EU single 0%

FOR
market SEORGIA
= Lack of partners in the EU

Countrles; B No information about

procedures

= Lack of information about the
procedures for exporting to the EU
single market;

* Production volumes are small and 282
insufficient for exporting;

= Lack of resources to produce
enough for export;

= Not having quality certification
required for exporting to the EU
single market.

B No partners

M Insufficient production
amount

Not enough resources

B No quality certification
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N N DCFTA
Certification FOR

GEORGIA

73% of respondents do not have any
certification, but...

43% plan to apply for
certificates/standards in the near
future.

This applies to majority of
respondents from the Adjara A.R. = Yes = No
(62.7%) and Racha-Lechkhumi and

Kvemo Svaneti (53.3%).
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Awareness among DCFTA among DCFTA

FOR

local SMEs GEORGIA

Majority of interviewed SMEs are informed about DCFTA: 62%

The most informed regions are:

= Samegrelo-Zemo Svaneti: 72%
= Samtskhe-Javakheti: 72%

= Racha-Lechkhumi and Kvemo Svaneti: 67%

The least informed region — Kvemo Kartli (39%).

From all 559 intervied SMEs, only 1 assessed DCFTA implementation
negatively. The respondent was not informed about DCFTA.
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Main incentives for exporting into

the EU

Nearly half of SMEs- 46% -
as the main motivator listed
sales growth;

35% - high prices in the EU
market;

11% - export diversification
opportunities.
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W Sales growth

W High price

W Diversification of the markets
No incentives/Georgian

market is satisfactory
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Awareness and participation in SME 5370

FOR
support programs SEORGIA
2.24. Awareness of SME 2.25. Number of SMEs participating
support programs in SME support programs

= Aware = Not aware = Participated = Not participated
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Support programs in which SMEs
have participated

40%
35%

35%
30% 29%
25%
20%
15%
10%
0,
10% o
%, ° 3% 3%
o II°°2%2%1%1%1%1%1%1%
0% Bl = -
& L Q@

(|
& & & L &
> < N N A S

(0% (éﬁ?‘ ¢ & oc:}?‘ v Q & < C

> < X o Q

O @ Qf-‘ Q s

NG ¥ > D &
‘K&\ N 2 AN

N) < &

936030380600
bogommzgmmbmgols

EU4Business

www.GeorgiaDCFTA.ge

DCFTA

FOR
GEORGIA

SLIDE 20



More...

= Survey results in English and Georgian: www.eesc.lt/en

= Project FB: www.facebook.com/GeorgiaDCFTA/
= Official website: www.GeorgiaDCFTA.ge

" Email: info@georgiadcfta.ge, dovile.sukyte@eesc.It
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http://www.eesc.lt/en
http://www.facebook.com/GeorgiaDCFTA/
http://www.georgiadcfta.ge/
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